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CHARMANT NAMIKI St. GINZA
OPENING 5 August 2019

CHARMANT unveils flagship eyewear experience,
inviting customers to find the perfect eyewear that

tailors to their style and individual personality.

On the first floor, wall to wall frames will allow visitors a
360° view of approximately 700 eyewear styles to freely
select their favorite looks from exclusive and high-end

eyewear collections.

The second floor features a personalized fitting salon
primarily for reservations. Customers receive a
personalized consultation by an eyewear specialist, the
appointment includes precise head measurements
conducted via a 3-D scan, and customized eyewear
recommendations based on their style, size, vision

needs, and lifestyle.

The same floor also includes a showcase of
cutting-edge medical tools, demonstrating
CHARMANT's innovative manufacturing techniques,
honed through their acquired expertise in
manufacturing high-quality eyewear over the last half of

a century.

The designer and visionary Keiko Hirano masterminded
the interior design and total design, maximizing the
distinguished space in the long-established Ginza

Carioca Building on Namiki St. Ginza.

From here, CHARMANT begins its future.

Name CHARMANT NAMIKI St. GINZA

Address 1F&2F Ginza Carioca Building, 5-4-8 Ginza,
Chuo-ku, Tokyo, Japan 104-0061

Phone 03-3571-4141

Open/close 11:00/20:00 (regular holidays: New Year)

Website www.charmant.jp
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CHARMANT NAMIKI St. GINZA is a space that visualizes the
creativity of the CHARMANT brand to offer visitors a

first-hand experience.

Designing CHARMANT NAMIKI St. GINZA

The name “"CHARMANT NAMIKI St. GINZA" befits the new
phase of activities that begin right here, on the 1st and 2nd

floors of the historical Carioca Building on Namiki St., Ginza.

The black gate is the expressive symbol of this space. Black
is a color both somber and full of mystique. CHARMANT's
characteristic temple design is featured on the handles of

the entrance door.

1st floor

When you enter through the black gate, you will find the eye
examination room and the fitting room on the right. The
rooms are furnished with walls of light—symbolizing the

functional space that offers the best, optimal services.

The black granite stairs at the end of the first floor is
equipped with a stainless steel handrail which plays a

significant role in this space.

The black eyewear wall is an original display format that
allows the visitor to rotate the eyeglasses without handling

them, for a full view from all directions.

The eyewear wall is equipped with pull-out style chairs that
allow customers to make their selections in a leisurely
manner. Based on the concept that eyeglasses are

eyewear—full length mirrors are provided.

2nd floor

The second floor is laid out with bias-style flooring. The
walls feature an ombré gradation using tri-colored
“Wonderkokutan” ebony to create an organic space, full of

movement.

The walls for the head shape measurement and eye
examination area and the “Image Creative” room are set up
in an irregular formation as a way to lighten the

oppressiveness of these spaces.

The “Image Creative” room walls are made of stainless
steel. The surfaces were hand-polishing for a highly organic
finish. This is the place where eyewear takes center stage to

create and transmit new beauty and new images.

Keiko Hirano
Interior design

Total design direction

Keiko Hirano Designer / Visioner
Communication Design Laboratory Executive Director

She started Hirano Studio Inc. in 1997, before establishing
Communication Design Laboratory (CDL) with Aoshi Kudo in
2005. Her main works include the creation of the symbol
mark, logotype, and visual identity planning for The National
Museum of Modern Art, Tokyo; total art direction, visual
identity planning for Shiseido’s giora; total product design
and planning for NTT DoCoMo's F702iD Shosa series of
mobile phones; CD jacket design for Kenji Ozawa; calendar
design for KAJIMA CORPORATION; planning, composition
and venue design for the ICONS OF THE TIMES and The
Principle and Practice of DESIGN exhibitions — followed by
writing, editing and designing books of the same title. She
was awarded the Mainichi Design Award in 2001. In 2014,
some 450 pieces of Hirano's work were housed at Musée

des Arts Décoratifs in Paris.
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